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∫¿ıÂ ª¤Ú· ∫·Ï‡ÙÂÚÔÈ...

ÛÙ· ∂ÚÁ·ÏÂ›· ∂Í˘ËÚ¤ÙËÛË˜
¶ÂÏ·ÙÒÓ

∂∫¶∞π¢∂À∆π∫√ ¶ƒ√°ƒ∞ªª∞ IANOYAPIO™-IOY§IO™ 2012

∏ ÂÓfiÙËÙ· ∂ÚÁ·ÏÂ›· ∂Í˘ËÚ¤ÙËÛË˜ ¶ÂÏ·ÙÒÓ ÂÚÈ¤¯ÂÈ 14 Ó¤· ÂÎ·È‰Â˘ÙÈÎ¿ ÚÔÁÚ¿ÌÌ·Ù· ÌÂ ı¤Ì· ÙÈ˜
ˆÏ‹ÛÂÈ˜, ÙË ÏÈ·ÓÈÎ‹ Î·È ÙÔ marketing. ™Ùfi¯Ô˜ ÙÔ˘˜ Â›Ó·È Ó· ÚÔ¿ÁÔ˘Ó ÙËÓ ÂÏ·ÙÔÎÂÓÙÚÈÎ‹ ÊÈÏÔÛÔÊ›·
ÙË˜ ÂÙ·ÈÚÂ›·˜ Î·È Ó· ·Ú¤¯Ô˘Ó ÙÈ˜ ÁÓÒÛÂÈ˜ Î·È ÙÈ˜ ‰ÂÍÈfiÙËÙÂ˜ Ô˘ ¯ÚÂÈ·˙fiÌ·ÛÙÂ ÁÈ· Ó· ÂÍ˘ËÚÂÙÔ‡ÌÂ
Î¿ıÂ Ì¤Ú· Î·Ï‡ÙÂÚ· ÙÔ˘˜ ÂÏ¿ÙÂ˜ Ì·˜. 


